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Mass marker: winter sun

Niche: wildtife' culture' advenHre

Mass market: Yvnte' su!

Goa Kerala, RajasthanIndia 86144

Tbe Gambia
The Gambia

Nepal
Niche: EekliJ'g' cbmurg' curu"

Mass marker wintet sun and wildlife

Niche: wildlife

Mass market: winter suD' cdiwe

Niche: n'ildlife' culture

83,!8

Mornbassa,Malindi' Mas"i
Mam and other na[onat

Kenya
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Bom€o, Bali

Indonesia
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Sharm

el Sheik. Nile -

Mass market wlnler su!, cu'*"'

ing, cru$es

Niche: inrer sun, diving
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Maldivet _

Sd Lanka 45n

Cape Town, Dubm, r'Juser
Naiional Patk

Mass markei: qry iou '!""

Nicha wildlife, wine tours36n2

Canflin. Me\ico crtY. Lo_ Mass marker summei/lunv'
nr:^r- -nhr. .livins

rr1.c mrrker: summer/wrntel slln
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io una Auttlu
BraziI ztl9

Nicbs ecoto'rnsn

Mass markel: summer/winter sun
Costa Rica

Domirican Relublic/

Republic

1613



- Tourisrn brings inftastmctu e facil!

ro desdnation. ihe benefits can snare by t}e local

ne also, Road, water or sewage system. nealn

comfl$ication sysierns, that are developed
' ftt to,.]Iist can be substartal and shared bv manv peo-

. tt4
i::.r f:r,r,t 1: R.LdonliD betv@ tourisn loctl Fople

- Measue to boost seclriry can m'lre an

for aI. Tronbles from cnme and insrcuiry
faced by the local people Tbis cantema'-

reduced by lhe se.uriry steps lzken in the des-

;ard ol Living: - Availabilitv of rnodem facili-

and tecbnolosicar "q'T*i::,'_:^1 ":Tg''-€d standard oa lving in rie deslinadon area
tual Preservdion: - A rnarket for onpopula'

"l 
acrivities ol surounding poor groups !s some

!@t. Th€ traditjonal food. ddcing iorms Eaor-

vinages etc., otheflise mav become a sweer

Chart:2
Relalioship betq.m Touim and ConPuis

Benelits to the Ciompames
l.Create a Competitive Advantager - fflhe conpanv

is able Io Drovide a di.tincuve prcducl rhey can eam

a competive advaroge. Illis disdnctive producr can

i" 
"*i'"a 

.;rr, rhe h;lp or local ra$' marenal This

can be a mu'ual beoeftI forcompanv dd lo@l people

Companies fiar give solr)ething back ro lhe local com-

rnuniry and iovest in tne local economy stand our

ftom the others.
2.Greater Local Suppor! _ The suppon of the local

conNuniry cd be verv imporunr !o rouriJm b$r

n"...t in in*tloe,h"i, license ro opetater rhe degee

of acceprance and ruppon ior a hoLel or reson can

rt"* 
"i'*;Sr. 

benefits for lhe satery dd welfsre of

*..o. ionrp-y also benefir trol'l a more diwse

;nd vibrant busindss environdent'

J. B€lter Work Atmosphere: ' Suppon irom local peo-

ple can improve wotk satishflion tor staff Suffs Lake

pnde ir $e way a compmy delive6 benefiB lor lne

iocar com-uniry. a"a happv sraff' gensallv deli\e

imprcved cusro;er service and achieve higher levels

of guesl satisfaclion.
4 Saristied Tourisl: _ The imponanr aspecl or tir s!c_

cess of a business is clrstomer satisfaction Beneiir' to

fo.uf .ot-*iry 
"t 

u".ufsfacdon lo Lbe Lou'isl also

The happy approacb by fte local people lowards t''u'

ist wju nake them haPPY.
5.Greal Publicity: - Satisfies c.l)sloneris the besl Pub-

licity fot any dsiness. word-of mouth mdketing and

inedia covemse wil be there for 0'e compames

SusPestioos
Polery miliSation $rough tourism is not ealv

to esiablish. A detailed srudv is needed io r€conmend

anv sreos ro fotlow. Depends up on fie nation irs politi-

ci sirration, aegree of povery' availabiliry of atrac

tion. it can be decided. Manv Aftican comtnes are now

impremen*g Lnis iaea in rtreiJ country Countr;s Uke

r-ndia can aso rouow rhis metlod of povertv mirisauon

A sitrilar conept natrle Pro-Poor Touism 's beron ng

DoDular i! ihe world
Anv Covermlenr plan ro implement Lhjs

me6od shoL d be able lo inliuence rbe pnvale indusrv

Thev .bould be able ro creale aw, eness aboui the need

of povery midgarion among lhe prilate lector in rou'

iqm induinv, so thar drev can work according ro thar'

The risks and olportlnides of er'dicadon ol po\erry

should be cldlv explained lhe 'ollosrng de some

steps which a comPany can take in the desnnalo' to

help the Poor !€ople

1. Local Souring: Purchasa goods directlv from

Iocal supPliels

Identifv the local sources are very importast for a

orcD€rlv lo reduce dreirpuchse co\L The codpany cm

"usitr 
nna out "ome 

l.pondr producB ftom lhe local

area i$elf, such ar tood producl', building ma Pnal' erc

Oflen such producr" mzv coJ' mor and lake more bme

fo' the comlanies lf ir is bringing from ouLide ir may

not be fresh like a local Foduct



Benefils !o lhe compdy;

-More satisfi €d customer
-More local support
-Freshness in Products
'Bettet rmage creabo
-Reduce tra.spofiation dd maintetance cost

-Direcl view of nanufaciuinC

BenefiB to l,ocal CommunitYi

-l€ss comPehtron

-Improvement m language

2. Employm€nt
Employment is the siinplesi way in whicn tour-

ism cd address toverty lt is a mechanism that can be

used in large and small enierpdses and in aI aeas The

baniers lo entry faced by tlt poor in accessins emplov-

m*! are often low levels of education and lack of skils

(generai and tourism specific).
Al lhe time ol consLruclion. the propenje' can

prcvide more opPonunide' for $e unsklled local oeo-

p.e. S nce ir i' nor a penndneDl solLdon. other jobs in

the enFy level is possible for such people, But *Ere

should be d initiative from the pan of entities The

compsies should take this as a s!?port to the local peo-

pl€. Ir may not be posdble for them to recnit local !eo-

ple for sone highly skil€d aieas. But they can identify

some edry level area wherc the local peopie can also

lerfonr i'rcvide thern training and give ftern d oppor-

tunity to excel
The main cash injection into tie local elotomv

{iom towism is from the wages of local staff. therefore

the opportunity for local emptolment is importot for

$e poor. Toudsm etrerprises tbat show a commrhnenl

lo genuine job creation wirhin poor comnunities can

make a Eal difference dd bring a range oibenefits'
-Easy availabiliry of candidates
-Low recruitment cost
'OPPortlDirY for entY revel staff
-Higher staff morale
-Belter qualitY sewice
-More authentic experience for guesrs
-Positive company Publlc inage
-lncrease training opponuniti€s for local peo!1e'

The major bariers to rie locallv economic loor peo-

ple accessins labour are lack of skil1s and training Lack

of skl1 and training can be overcome bv good tra'nmg

to lhe locally emPloyed People lt is a costiy ictiviry lbr

the companies, so lhey hav€ to consider i! as a support

!o ihe local ?eople. Sucb irained enplovees will be an

asset for tlre company- The changes of properry bv such

employees are negligible. The compdv can tmprove

fteir public imase.
3. Local Products Development

The property should know about tbe local slecjalitles'

so $a! they can identify dte best produc! or producb

uhich cd attrac' the rodist dd give lhem a unique

identity. Such products wili give economic benefits to

tle locally poor leopie. This is a challedging are where

fte identification sholld be nutn3ltv beneficial The

companies should give lnore importdce to lhe b€nefits

of local people. Suppon the developmenl of loc3l ans'

(laJls, cul\fal produc6 & louriqm renices ur'' help Ure

local peopie io survtve
A nafiet of such local products will be a great

step 10 protect lhe local culture sucb ma*et ay cteale

more guest salisfaction dd an extended stav for the

p.operries. The word of mouft marketing is another

benefii for the property Even the conpanies can earn

sone revenue fron corNnissions.
,1. Local sight seeing

Local sightseeing by tounst spded cmency

dirccl.1y !o &e tocal economv. The money spent bv tout-

ist in rhe local €conomy makes a direct conlribunon lo

rhe house hold income The indusrrv hds Lo plav m im-

lortant role in this a.ea. A Iaplo with local !€ople wi}l

c-eate mo-e safeD for he e\ploring lourisl The main

obstacle in this section is uncertainty on safery of aavel'

unknom local languasq lack of infomation and lack of

mnsponadot. This cu be educed bv the combined

efforr of the lourism industry and local people

Since ihe visitors are increasinslv looking for variery

experience, this is an opporrunily to the ioudsn indu$ry

to create an identiry. Every locar dea has differeDt ex-

perience to offer, which cd contrrbrte to lhe iocal pros-

Perily.
5. Encourage tourist to buv local cralts

A taditional lniqueners in a pmduct can e!-

courage purchasing of tourist. The abonginal ploductj

which losi the impofance b€cause of giobalisation can

be re credred by prcmoling lotal prcha"e shoppils rs

a! importdt component of my holiday and almost aI

tolrists wst !o buy goods tba! are Pdticuld to ihe der

tination. So the orgdisations can promote ihe purchas-

ing of local unique products which may directlv help the
'o.dl peop'e Ioem somelhing A'ong wiu $e eming

ie pro!ec, ion o ' "u.h cur 'ual ly  japonanr prodr ' ' r  i '

another benefii of this step Such products have no com-

petition and hold a uniqud cllture of tbat parxcular des_

The main chall€nges faced bv such lroducts
dc hig\ pnce J rd .ack of imil nly Srr ce ro$ Tr''ri'

als de co €cted locally and crealed manuaily' it cost

more tban any other piodrcr wilh cheap rcw materials-



qm poo. living slandatds Companies not yet

i 6e power of toudsm to bring prospdtv rc me

&ey believe in business, it is the lime lo

aware about the munial benefits of tourism

{,ill be less similarity belween the products

is lrlanually produced Commission bv rh€

also reduce fte Profit ievel'

business, a sociat support and a means of ee
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